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NGOs – Non-governmental Organisations 
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Methodology for the Needs and Gaps Analysis for 

MOOCs in Europe (R1.2) 

 

1. Introduction 

This document summarises the methodologies used for the development of a common body of 

knowledge and the needs/gaps analysis of the BizMOOC project. 

 

To address the aims of the project, qualitative semi-structured interviews as well as a quantitative survey 

were developed by 31/03/2016 and carried out between 01/04/2016 to 15/09/2016. This approach was 

selected due to its flexibility and answering to the different needs of the target groups  

- businesses (organisations) 

- Higher Education Institutions  

- society in general, with a focus on labour force. 

 

In order to address appropriately the needs of the target groups, the interview guidelines were tailored. 

This resulted in qualitative interviews with the first two target groups, containing of five lead questions 

and 17 follow-up questions for universities, and 8 lead questions and 12 follow-up questions for 

organisations. In the HEI interview guideline, a fourth aspect covering “regional and national 

infrastructure on open education availability” was added to identify barriers and opportunities at a policy 

level. For society in general a qualitative survey with 24 closed questions was prepared. 

 

The sampling strategy for the interviews with higher education and business institutions was carried out 

following the mainstream approach of qualitative research being theoretical sampling. 

 

The following three chapter provide more detail information on the methodology used for each of the 

target groups. The interview guidelines are presented in the Annex. 
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2. Methodology and Sample Business/Organisations 

According to Marshall and Rossman (1989), qualitative research is a process of designing research that 

“entails immersion in the everyday life of the setting chosen for study, that values participants´ 

perspectives on their worlds and seeks to discover those perspectives, that views inquiry as an interactive 

process between the researcher and the participants, and that is primarily descriptive and relies on 

people´s words as the primary data” (p. 11). As stated by Bryman (1989) and Wai-Chung Yeung (1995), 

adopting a qualitative methodology implies the following aspects when used in organisation research: 

a) Adopting an insider´s stance in relation to the organisation; 

b) A strong sense of contextualization; 

c) An emphasis on process; 

d) An unstructured approach with little prior theoretical orientation and no presupposed 

hypotheses; 

e) A variety of data sources such as field notes, interview transcripts and documents; 

f) Ability to obtain and retain close proximity to the phenomenon under study. 

Moreover, despite the focus on quantitative methodologies in business research, qualitative methodology 

is also used to complement this (see table 1). 

 

Table 1. Comparison of quantitative and qualitative 

Nature Quantitative Qualitative 

Role of qualitative 
research 

Preparatory Means to exploration of actors´ 
interpretations 

Relationship between 
researcher and subject 

Distant Close 

Researcher´s stance in 
relation to subject 

Outsider Insider 

Relationship between 
theory/concepts and 
research 

Confirmation Emergent 

Research strategy Structured Unstructured 

Scope of findings Nomothetic Ideographic 

Image of social reality Static and external to actor Processual and socially constructed by actor 

Nature of data Hard, reliable Rich, deep 

Source: Wai-chung Yeung (1995) based on Bryman (1988). 

 

Qualitative interviews are a potentially powerful means of exploring the intricacies of different sectors 

and subsectors (Broom, 2005). Within the context of this study, a qualitative approach offers different 

means of exploring the subjective and complex experience of the business community and other 

organisations, for example in relation to decision making processes both for day-to-day activities and 

strategic planning.  
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In order to determine the reasons why the business community (including research institutes, NGOs, 

industrial associations, etc.) are not established players in the MOOC movement, a semi-structured in-

depth interview was developed. This style of interview was chosen due to its flexibility, as it allows open 

dialogue to occur, enabling discussion beyond the parameters set by the set interview questions. 

 

Using existing literature in the field of qualitative business research, and in line with research focused on 

MOOCs, a three-part interview guideline was developed. This comprised of eight lead questions and 12 

follow-up questions focusing on the following aspects:  

(1) A short introduction to the concept of Massive Open Online Courses (MOOCs) and the perception 

of the interviewees of this new phenomenon. 

 Familiarity with the concept of MOOCs (a definition of MOOC was facilitated to the 

interviewees); 

 Interviewee perception of MOOCs; 

 Expectations of MOOCs; 

 Perceived or experienced benefits of participating or developing MOOCs; 

(2) More specific aspects of online courses and MOOCs. 

 Identification of the main activities of the organisation with regard to online training & 

MOOCs; 

 Identification of the availability and interest of the organisation to use, offer and produce 

MOOCs. 

(3) Needs (and/or interest) in collaborating with other organisations on MOOCs.  

 Identification of the main reasons of the organisation (not) to collaborate with others on 

MOOCs; 

 Identification of the topics and services that are a pre-requisite to an organisation working 

with others to produce MOOCs.   

 

The interviews were carried out with representatives of multinational companies, small and medium 

enterprises (hereinafter SMEs) and even micro SMEs (with less than 10 employees) as well as research 

institutes or industrial associations, among others. The geographical diversity of these organisations 

revealed a range of different perceptions and approaches to MOOCs in addition to highly varied 

knowledge levels and experiences of this type of online course.  

 

56 interviews were carried out by 11 BizMOOC project partners with companies located in 11 European 

countries. Interviews were carried out by 19 persons from eleven organizations from the BizMOOC 

consortium between 1.4.2016-15.10.2016 via Skype, phone or face to face. However, given the 

international nature of many of the organisations involved in the interviews, the interviews are arguably 
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representative of businesses in 80 per cent of the countries worldwide (when taking into account all 

countries where the participating organisations are active, e.g. including subsidiaries).  

 

Table 2. Summary of Research Design 

Research Design 

Used method Qualitative, semi-structured interviews 

Type of data acquisition Telephone / Skype / Personal interviews 

Structure of the method Qualitative interview guideline with 28 open questions 

Sample 56 organisations 

60.71% in Western Europe and 39.29% in Eastern Europe1 

Time frame 01/04/2016 – 15/10/2016 

Analysis method Qualitative content analysis and quantitative analysis 

(mixed analysis) by Bryman (2007) 

Source: BizMOOC 

 

 

3. Methodology and sample for Higher Education Institutions 

Following a similar approach as for the business target group, existing literature in the field of qualitative 

business research, and in line with previous MOOC research (see for example Jansen & Goes, 2016; Mulder 

& Jansen, 2015) a four-part interview guideline was developed. This comprised of five lead questions and 

17 follow-up questions focused on the following aspects:  

(1) A short introduction to the concept of Massive Open Online Courses (MOOCs) and participant 

perceptions: 

● Familiarity with the concept based on the definition facilitated to the interviewees; 

● Any added value associated to MOOCs; 

● Expectations; 

● Benefits; 

 

(2) Organisation involvement and interest in online courses and MOOCs. 

● Identification of the main activities of the organisation connected to online training & 

MOOCs; 

● Identification of the availability, interest and motivation to use MOOCs. 

                                                                 

 

 

1 All European countries which joined the European Union (EU) since the enlargement of 2004 onwards and countries 
which are not yet members of the EU were included. 
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(3) Determining factors for (and/or levels of interest in) collaborating with other organisations to 

produce and design MOOCs 

● Identification of the main reasons the organisation would/would not collaborate with 

others on MOOCs; 

● Identification of the topics and services around which the organisation is willing to 

collaborate with others. 

(4) Existing regional or national infrastructure focused on open education 

● Identification of the existence or opportunities for a regional or national educational 

infrastructure on MOOCs, or open education in general as MOOCs have become an 

instrument for educational policy. 

50 interviews with HEI representatives were conducted by eleven different BizMOOC project partner 

organisations. Interviewees were selected from HEI’s with hardly no previous experiences of using or 

developing MOOC and according to the following criteria:  

 The HEI has not offered a MOOC to date prior of interview (the analysis revealed that 20 per cent 

were already involved in MOOC production);  

 Eastern and Western Europe are both represented through the selection of HEIs. However, the 

study also recognised the need to capture information regarding Eastern European experiences 

and therefore put an emphasis on interviewing Eastern European HEIs (60 per cent). 

 The HEI is not specialised and covers a diverse range of disciplines, including the applied sciences, 

medicine, technical studies and the humanities.  

 The HEI representative to be interviewed is senior and has some connection with eLearning.  

 

It turned out, the persons nominated as representatives of their HEI in the interviews were mainly 

occupying an executive/management position whether vice-chancellors, deans, vice-deans, 

representatives of the eLearning or distance learning department or similar.  

As can be seen in Table 4, representatives from 23 European countries were interviewed: 60 per cent of 

these were based in Eastern Europe and 40 per cent in Western Europe.  
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Table 4. Summary of Research Design 

Research Design 

Used method Qualitative, semi-structured interviews 

Type of data acquisition Telephone / Skype / Personal interviews 

Structure of the method Qualitative interview guideline with 22 open 

questions 

Sample 50 Higher Education Institutions 

40% from Western Europe and 60% from Eastern 

Europe (and Cyprus)2 

Time frame 01/04/2016 – 01/09/2016 

Analysis method Qualitative content analysis and quantitative analysis 

(mixed analysis) by Bryman (2007) 

Source: BizMOOC 

For the purpose of statistical analysis five different categories were devised from the interview data and 

questions: 

(1) Awareness and perception of MOOCs 

(2) Involvement in online and MOOC activities 

(3) Expectations of MOOCs, reasons for engaging with (or otherwise), benefits and barriers 

(4) Opportunities for, and interest in, collaborating with other institutions to create MOOCs 

(5) Existing infrastructures for promoting MOOCs at a regional and national level.  

 

4. Methodology and sample for society / labour force 

An online survey was collaboratively designed in English by members of the BizMOOC consortium. The 

questionnaire was divided into three parts:  

1. General demographic information 

2. Specific aspects of online learning and MOOCs. 

3. Interest in participating in the courses produced under the BizMOOC umbrella. 

 

                                                                 

 

 

2 Eastern Europe includes all European countries (developed or developing economies according to the International 
Monetary Fund) which entered the European Union since the enlargement of 2004 onwards as well as countries which 
are not yet a member of the union.  
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To ensure the survey was accessible to as many people as possible, the English version was translated into 

nine different languages: Italian, Slovak, Russian, Polish, French, Romanian, Spanish, German and Greek. 

Aside from the English version, the Slovak, Polish, German, Spanish and Italian versions were the most 

used by people living in the countries in which those languages are spoken.  

The survey was distributed from April until September 2016 via email and social media networks 

(Facebook, twitter, LinkedIn, etc.) of the partners in the BizMOOC consortium, as well as through 

additional contacts and networks of the people interviewed as part of the project.  

The BizMOOC project set a target of 1,000 respondents to the survey, but 1,193 people responded overall 

(see Table 5). To this end, 24 closed questions were designed and included within the survey (Annex 1 

contains more details in this sense). 

Table 5. Summary and research design 

Research Design 

Used method Quantitative and qualitative survey 

Type of data acquisition Online surveys (Survey Monkey tool) 

Structure of the method 24 closed questions 

Sample 1.193 persons all over the world 

Languages 10 different languages 

Time frame 01/04/2016 – 01/09/2016 

Analysis method Qualitative content analysis and quantitative analysis (mixed analysis)  

Source: BizMOOC. 
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ANNEX I: Interview Scheme Organisations using or not MOOC  

 
 

Basic context information to be described before interview  
 
- Organisation: ……..  

 
- General website of organisation: ….<URL>…. 

 
 
 
 

General information interview 
- Date interview:  
 
- Interviewer:  

…..<organisation > 
…..<name person doing the interview> 
…..<email address person> 

 
- Organisation interviewed:………………………… 
 
- Name person interviewed: ……………………….. 
 
- Role/Position within organisation: ……………….. 
 
- Email address person interviewed:………………. 

 
- Recording interview available at: ……optional...<URL>….. 
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1. Introduction to MOOCs and its perception 
 
Ask if person is familiar with MOOCs 

Lead question: Are you familiar with Massive Open Online Courses?  

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: If yes, do you offer/produce MOOCs?  

 
Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

 

Follow up question: Do you agree with the following definition for MOOCs? 

 

MOOCs are courses designed for large numbers of participants, that can be 
accessed by anyone anywhere as long as they have an internet connection; they 
are open to everyone without entry qualifications, and offer a full/complete 
course experience online for free. 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: What are in your opinion the ways of using MOOCs in general? 
And by your organisation?  

 
Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: What is in your opinion the added value of MOOCs compared to 
regular courses and other online courses?  
 
Some examples to be considered for their answer: 
- massive number of participants 
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- Scalability of educational services 
- Open to anyone - anywhere 
- No entry requirements 
- For free / gratis 
- Complete course experience 
- Best / actual knowledge 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 
 

Follow up question: What are your expectations from courses in HRD? What are your 
expectations from online courses? What about your expectations from MOOCs? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: Do you think that there are clear benefits of the MOOCs use for 
students/unemployed people/employees? Would this be the case especially of 
unemployed people?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

2. More specific aspects of online courses & MOOCs 
 
Identify the main activities of the organisation connected to online training & MOOCs 

Lead question: Are you (and/or your organisation) already involved in 
online professional development for your own employees or business 
community?  

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up question: If so, what are main activities so far? In what concrete areas do you 
(your institution) offer(s) training for your employees and/or business community? What 
are the main challenges? Do you consider that improvements are needed? 
 

Provide an overview of the 
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discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up question: If not, what kind of MOOC related activities your organisation 
could be interested in? 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up question: Do you have a division for e-learning/training within your 
organisation?  

If so, what areas are the most relevant for e-learning/training?  

If not, do you outsource e-learning/training services? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
 
Identify the availability and interest of the organisation to use MOOCs 

Lead question: What are organisational reasons (not) to be involved in 
MOOCs? What are your organisational expectations with regard to 
MOOCs? What barriers you think you may have to face if 
offering/participating in MOOCs? 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: Do you think your organisation would be interested in participating 
in online training or other websites (e.g. browser based training)? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: What skills and competences you think are the most important 
ones to be developed in your organisation for the next two-three years? Which of them 
you think could be trained through MOOCs and are not being developed through your 
current training provision?  Which cannot be trained by MOOCs? Why?  
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Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up question: What would you/do you use MOOCs for? Would you/Do you use 
MOOCs for recruiting/training staff/marketing/brand awareness?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: In your opinion, could MOOCs address corporate needs? Why? What 
about individual learning needs? Why?  

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: In your opinion, when offering MOOCs, do you think confidentiality 
issues may have to be faced? How could these concerns be rapidly overcome? Do you 
think the legal framework of the relationship between employer and employee would be 
affected negatively? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up question: In your opinion, what would boost the use of MOOCs? Why? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: Would you (your institution) consider external MOOCs as added 
value for your applicants and/or employees?  

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: Would you (your organisation) recommend the use of MOOCs for 
the continuous professional development? Would you recommend it for your staff? Why? 
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Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
3. Needs for collaboration with other organisations on MOOCs 

 
Identify the main reasons of the organisation (not) to collaborate with others on MOOCs 

Lead question: Would you (your organisation) be interested in offering 
MOOCs with HEIs? What would be the primary reasons for your 
organisation to collaborate (sponsor, promote, contribute to the content, 

etc.) with others on MOOCs? (others like private companies, 
associations, HEIs, NGOs, etc.) 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
 

Identity the topics and services the organisation is willing to collaborate with others 

Lead question: On what (MOOC related) topics would you (your 
organisation) be interested to collaborate with other organisations? 

Examples of topics and services are amongst other: MOOC platform (development), 
certification services, tailored (paid for) follow-up courses, translation services, design 
and development of MOOC (materials), learning analytics, networks/communities on 
MOOCs, branding certain collective (best research universities, etc.), marketing 
MOOC offer, etc.  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up questions: Why are these topics important to collaborate on?  And why are 
other topics less suitable for collaboration for your organisation? 

 

Provide an overview of the 
discussion:……………………………………………………………… 

Would you be interested in distributing BIZMOOC survey to your internal and 
external network? Could we include you in the BizMOOC mailing list in order to 
keep you updated regarding BizMOOC? BizMOOC is developing free Guidelines 
and MOOC BOOK as well as free Pilot MOOCs. We would like to inform you when 
the Guidelines, the MOOC BOOK and the free Pilot MOOCs will be available. 
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ANNEX II: Interview Scheme HEIs without MOOC  

 
 

Basic context information to be described before interview  
 
- Higher Education Institution (HEI): ……..  

 
- General website of organisation: ….<URL>…. 

 
- Why HEI is not (or can not be) involved in MOOCs:  

…………………………….. 
……………………………… 
 

 
 
 

General information interview 
- Date interview:  
 
- Interviewer:  

…..<organisation > 
…..<name person doing the interview> 
…..<email address person> 

 
- Organisation interviewed:………………………… 
 
- Name person interviewed: ……………………….. 
 
- Role/Position within organisation: ……………….. 
 
- Email address person interviewed:………………. 

 
- Recording interview available at: ……optional...<URL>….. 
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1. Introduction to MOOCs and its perception 
 
Ask if person is familiar with MOOCs 

Lead question: Are you familiar with Massive Open Online Courses 
(MOOCs)?  

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: If yes, do you offer/produce MOOCs?  

 
Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

 

Follow up question: Do you agree with the following definition for MOOCs? 

Massive Open Online Courses (MOOCs) are courses designed for large numbers 
of participants, that can be accessed by anyone anywhere as long as they have an 
internet connection; they are open to everyone without entry qualifications, and 
offer a full/complete course experience online for free. 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: What are in your opinion the ways of using MOOCs in general? 
What are in your opinion the ways of using MOOCs by your institution?  

 
Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: What is in your opinion the added value of MOOCs compared to 
regular courses and other online courses? What about MOOCs´ limitations compared to 
regular courses? 
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Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 
 

Follow up question: What would be your expectations from this type of courses as 
MOOCs? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

Follow up question: Do you think that there are benefits of the MOOCs use for 
students/learners?  

Would this be the case especially for non-traditional students, e-learning and lifelong 
learning?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 
 

 
 

2. More specific aspects of online courses & MOOCs 
Identify the main activities of the organisation connected to online training & MOOCs 

Lead question: Are you (and/or your institution) already offering/producing online 
training for the business community?  
If so, what are main activities so far? Describe them –  are documents/website available? 
In what concrete areas do you (your institution) offer(s) training for business community? 
What are the main challenges? Do you consider that improvements are needed? Describe 
them, please. 
If not, what kind of MOOC related activities your organisation could be interested in? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
 

Identify most important reasons why the organisation is not yet involved in MOOCs 

Lead question: What are organisational reasons not to be involved in MOOCs? Could 
you please highlight the most important reasons not to be involved (yet)?What are your 
organisational expectations and ambitions with regard to MOOCs?  

Provide an overview of the 
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discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: Are there any recognition needs for courses such as MOOCs? Is the 
procedure too long & complex? If you (your institution) would offer MOOCs, what 
barriers you think you may have to face? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
Identify the availability and interest of the HEI to use alternative methodologies & tools to the 
traditional teaching methods 

Lead question: Is your institution involved in e-learning? What´s the % of your 
institution's staff using this tool?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: In your opinion, what would boost the use of MOOCs by HEIs? 
(Why?) Would you (your institution) recognise external MOOCs? (Why?) 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

Follow up question: Would you (your institution) recommend the use of MOOCs for the 
continuous professional development? Would you recommend it for your staff 
(administrative/teaching) and students? Why? 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
 
 

3. Needs for collaboration with other organisations on MOOCs 
Identify the main reasons of the organisation (not) to collaborate with others on MOOCs 

 

Lead question: Would you (your institution) be interested in offering MOOCs with 
business community? With what kind of business organisation? What would be the 
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primary reasons for your HEI to collaborate with others on MOOCs? (others like private 
companies, associations, other HEIs, NGOs, etc.) 

 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 
 

Identity the topics and services the organisation is willing to collaborate with others 

Lead question: On what (MOOC related) topics would you (your HEI) be interested to 
collaborate with other organisations? 

Examples of topics and services are amongst other: MOOC platform (development), 
certification services, tailored (paid for) follow-up courses, translation services, design 
and development of MOOC (materials), learning analytics, networks/communities on 
MOOCs, branding certain collective (best research universities, etc.), marketing 
MOOC offer, etc.  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up questions: Why are these topics important to collaborate on?  And why are 
other topics less suitable for collaboration for your HEI? 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

4. Regional or national infrastructure on open education availability 

Identify the existence or opportunities for a regional or national educational infrastructure on 
MOOCs, or open education in general. 

MOOCs have become an instrument for educational policy. MOOCs are seen as apart 
of the global arena of (higher) education and some countries are stimulating the 
uptake of MOOCs at a national level (FUN in France, OpeningUpSlovenia etc.).  
 

Lead question: Are there any  policies and strategies in your region regarding MOOCs?  

If yes, could you please describe them and provide information about this? Do you 
participate in this?  

If not, what are the main reasons why such a policy – strategy is not in place?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up questions:  

- Is there a collaboration between educational institutions on MOOCs without 
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involvement government? What is the role of private companies in this? 
- Do regional or governmental initiatives currently promote MOOCs? 
- Does the government have a specific frameworks for MOOCs?  
- And a systemic policy for OER or Open Education? 
- Does the government stimulate continuous professional development (CPD) and 
skills development at the higher education level, using MOOCs (or other forms of 
open and online education) and lifelong learning strategies? 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Explore policies and barriers with regard to the implementation of MOOCs in educational 
system, e.g. with regard to funding, study awards, recognition, quality assurance and 
accreditation  

Lead question: What do you think should be done to accelerate uptake of MOOCs in 
education system in your region?  

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

Follow up questions:  
- What are the main barriers to accelerate the uptake of MOOCs? 
- Are there legal barriers for participating in MOOCs as part of educational system?  
- Are there issues of recognition, quality assurance or accreditation?  
- Does the government develop views on these issues? 

Provide an overview of the 
discussion:……………………………………………………………… 
……………………………………………………………… 

 

 

Would you be interested in distributing BIZMOOC survey to your 
internal and external network? Could we include you in the BizMOOC 
mailing list in order to keep you updated regarding BizMOOC? 
BizMOOC is developing free Guidelines and MOOC BOOK as well as 
free Pilot MOOCs. We would like to inform you when the Guidelines, 
the MOOC BOOK and the free Pilot MOOCs will be available. 
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ANNEX III: Society Survey (English version) 
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